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Bring you a Haka-transforming within nine surfs.
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We used three concepts to rebuild the corporate identity system in Yongan Fishing Port. The first step was to
create a brand new image, a new visual identity and the concept that only belongs to the Hakka people, and
we hoped to break through the stereotypes and provided a new insight. Next step was to redefine the way of
experience by creating two new characters in the new attractions we planned and using illustrations in stories
and origins about the local Hakka residents. Last but not least, we replanned nine attractive spots at the Yongan
Fishing Port for people to enjoy the entertainments and cuisines in a one-day or half-day trip.
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BEXIL The culture of Hakka people at seaside:the Hakka
XKD EBNETRARNBAESEET  LTHESES% people who lived near the Yongan Fishing Port were . . . .
WEZS/ » Bl : higig « =B &, A& I called Oakka, and the Oakka people had their own

EEEEYRNE TBE5ERKNERE unique features, such as conch shell instrument and
% | T ‘}%1351 WE A A long net fishing. We used these unique elements to
) Ae 3y 4 ) 2

lan the original fishi t that had no Hakk
T Ly replan the original fishing port that had no Hakka

culture and hoped to establish an exclusive feature in N -
Yongan Fishing Port so that it might become a truly BRBHEI WENTRE

RER Hakka fishing port.

BTEHINBRECRXRZABERENEREES

HAK H| koNG

WA —H BRERE LENK— > HLBER In order to make the new identity color scheme

ADRFEREEY LN OERECFERERE coherent with the original colors of the existed

== buildings in Yongan Fishing Port and a consistent
view, four distinguishing colors were picked from the
surrounding buildings for the standard color plan.
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Arnial create a new visual identity and the concept which

only belongs to the Hakka people.
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Except for consanguinity, every guest who visited the
Yongan Fishing Port became a Hakka inadvertently
through Hakka culture experiences and funny Hakka
jokes (The characters of "guest" and '"Hakka' are
the same in traditional Chinese characters, but
represent two different explanations.)




