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WHAT YOU DON’T KNOW
ABOUT TRASH!

Did you know you were supposed to throw Starbucks cold drink containers in regular trash? They are
made with PLA, a biodegradable material that is currently unable to be handled in Taiwan's process-
ing plants—this means the containers are usually burned. If they enter the recycling plants, they might
actually cause more harm in the recycling process!

Did you know that Taiwan has the second-highest recycling rate in the world, only behind Ger-
many? However, Taiwan calculates its recycling rate based on the idea that “as long as it's tradable, it's
recycling.” For instance, paper containers mixed in with paper scrapes, degradable materials mixed in
with plastic trash, and many other recycling mistakes increase recycling rate and weight, contributing
to the myth of Taiwan’s success in recycling. However, we shouldn't put all of the recycling responsibili-
ty on recycling companies. Rather, we should all strive to live up to the reputation of Taiwan's recycling
success and be truly worthy of that reputation! Thus, we decided to pick this topic, hoping to attract
the audience by transforming the usually confusing and error-prone topic of trash recycling into an
interesting one.

Through data collections and general observations, we identified 14 ways in which people frequently
misclassify trash, as well as their incorrect concepts. Then, with illustrations, trash personification dolls,
and trash can packaging, we hope to create an unique recycling infographic different from the
usual cumbersome and boring infographics. We aim to change the public's general reaction to old
recycling infographics that are difficult to refer to and remember. Ultimately, we hope to communicate
and convey recycling knowledge through interesting dialogue and visuals, raising awareness of the
positive impacts that the sub-categorizing of recycling can bring and encouraging the effective reuse
of resources.

Besides trash personification dolls and illustrations, we created animations and web pages featur-
ing the dolls’ personalities, indirectly teaching the general public how to recycle through humorous
and funny approaches and encouraging everyone to contribute to the protection of the earth.

"What you don't know about trash!” —Our trash
pieces that are still lost on the road due to multiple reasons.

When the song that was supposed to welcome them home, For Alice, came to an end, the trash pieces
realized that they had gone to places where they didn't belong. The lost trash pieces thus organized
“the defender” to prevent other trash pieces from being sent to the wrong places and reduce the
number of lost members.

We designed trash personification dolls and packaging, separated by color: warm colors repre-
sent general trash while cold colors represent recyclable items. This design allows the audience to
easily recognize each item, and the dolls’ packaging drew inspiration from the shape of trash cans.
Each package includes information sheets, which helps people easily refer to where trash should go
based on each doll's personality. Online marketing focuses on animation and websites. The animations
display each doll's personality and recycling category through frame-by-frame animation. This enables
the audience to conveniently access these resources on the website, indirectly conveying the right way
of approaching trash recycling.

We are THE DEFENDER who protects the environment. Our mission is to protect the right order of
recycling, calling for everyone to safeguard the earth together. Are you with us?
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The packaging is designed into a one-piece structure

to reduce the excessive use of materials and achieve
the concept of the issue.
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