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THE COLLECTION IS CARRIED
WITH THE WORDS OF AIYU, REVEALING
THE STORY BURIED IN THE FRUIT.
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*Taiwan’s endemic
species, Aiyu grows
in the middle and
low-elevation forests
of the Central Moun-
tain Range. Consid-
ering the growth
characteristics of
aiyu, it requires
special "Wiebesia
pumilar (Hill) Wieb”
to collect powder
and a pollution-free
environment to
groth, making Aiyu
a national treasure
of Taiwan.
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Taiwan has a diverse range of plant life and cul-
tural backgrounds. While searching for a topic
for our project, we discovered the uniqueness of
aiyu (the seeds of a type of fig). For most people
in Taiwan, aiyu jelly is an old-fashioned dessert
that can be seen everywhere, and many of the
aiyu products on the market are actually artificial
and packed with additives. It is becoming more
difficult to taste natural aiyu and enjoy its bene-
fits. In addition, most Taiwanese people do not
have much knowledge of aiyu. Aiyu actually has
a deep connection with our culture, and each
piece of aiyu carries indigenous peoples’ distant
stories, inspiring us to unearth the memories na-
tive to this land. Therefore, we hope to pass on
the cultures derived from aiyu and indigenous

people’s lifestyles that were cultivated from this
land so that more people can gain a deeper

understanding of Taiwan’s culture.

When we began exploring aiyu’s connection to
Taiwan, we discovered that aiyu and had deep
cultural significance for the indigenous peo-

ple long ago. Therefore, we started collecting
information about aiyu from various tribes and
found that aiyu had different significance and
mythology between tribes. Therefore, our goal
is to use indigenous people’s languages to help
people understand the cultural context buried
in the fruit and to use storytelling to share the
stories of aiyu that have been handed down in
the tribes from a new perspective. We also want
everyone to learn about Taiwan’s aiyu through
the practical experience of washing aiyu jelly.

TAIWAN AIYU tells the stories of indigenous
people and aiyu.

For the packaging design of Taiwan Natu-
ral Aiyu, we have incorporated the indigenous
people's tool for picking aiyu in the mountains-
the back basket. It is not only a container for
carrying aiyu but also for telling a story. A simple
non-adhesive design has been adopted for the
outer packaging, while strings of packs of aiyu
seeds are contained inside. In order to avoid the
trouble of cleaning the cotton bags, each pack
of aiyu is packaged in non-woven fabric, which
makes it more convenient. While washing the
aiyu jelly out, people learn about the cultural
stories the indigenous people shared about
aiyu. The key point of the large packaging bag
is to present aiyu itself. The aiyu seeds on the
window paper bag form the shape of aiyu. After
each pack is taken out, you can gradually see
aiyu in sections. The paper label can be folded
into a small spoon to measure seeds. The overall
visual design is based on the traditional sculp-
tures of indigenous tribes. The target consum-
ers are people who like to try new things, who
want to give gifts to their loved ones, or visitors
from other countries who want to learn about
Taiwan's aiyu culture, with the aim of promoting
the taste of aiyu not only in Taiwan but abroad.
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